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What message are you conveying with your event? 

! People with Disabilities as inspirations? 
! Simulations: “aren’t you lucky you aren’t this?” 
! Disability Pride and celebration vs. awareness 
! Building community: DSPS students just aren’t 

“our students.” 
! Is your event a model for accessibility?



What’s involved in hosting an event?

! What is the objective of the event? 
! Who is invested in it?  Fiscal and other support 

! What are the money streams at your college? 
! DSPS, 3SP, Diversity, Professional Development, student life, student 

government?  

! Who will work on this with you? Know their strengths and 
weakness! 

! Who is your audience and how will you market to them? 
! How do you find a speaker/performer? 
! Logistics (where will it be?) 
! Evaluating the event 

! How might this evaluation be used?



What is the objective of the event? 

! Train staff and faculty? 
! Educate the student community? 
! Address a recent incident? 
! Reflect the student body and supply role 

models? 
! Awareness or Celebratory? 
! Reflect the values of the Disability culture or 

the pillars of Disability Studies? 
! Outreach for the DSPS? 
! Other objectives?

2015 Disability Unity Festival



Who is invested?   

! Money 
! Multiple streams:  

! DSPS pays for the speakers, Diversity committee covers lodging and 
travel, Student Life pays the speaker 

! But remember to coordinate and make sure people don’t drop the 
ball! 

! Sponsorship 
! The more sponsors, the more people are invested and will help 

to promote.   

! Labor 
! Who will coordinate and work the event? 

! Who will help with the design of the flyer? 

! Will it be filmed?  Who will do that?



Disability Awareness on a budget

! Disability activities (that aren’t simulations!) 
! Disability BINGO 
! College Community Speakers 
! Student Speakers (but give them SOMETHING!) 

! Movies and Discussions 
! Is there a corporate or local sponsor? 
! Collaborations with community organizations? 
! Local hotel who would donate a room for a speaker? 
! Donations from nearby companies? 
! Is there REALLY no money??



What’s the money for?

! Speaker ($500-10,000) 
! Fees, lodging, transportation 

! Marketing (approx. $200 for flyers and postcards) 
! Food/refreshments 

! Donations? 

! Space/Media

Disabled Comedy Only-the album by 
the Comedians with Disabilities Act



What audience are you targeting?

! Is there a series of 
events? 

! Is there a need to 
address faculty over 
students or vis-a-versa? 

! Is there collaboration 
with the surrounding 
community?

“I Can Draw an Audience” by Nina G



Booking the Performer/Speaker

! Where do you find them? 
! Agencies 

! NACA: National Association for Campus 
Activities (costs to the artist $245-785) 

! SpeakerMatch.com 

! Word of mouth 

! You Tube search/Web 
! “Disability awareness” but be cautious of 

inspirational messages

Comedians with Disabilities Act



Booking the Performer/Speaker

! Contract?   
! Does the performer have a contract? 
! Does your institution need a contract?  Who on your campus does that?  Can they do it in time to 

secure the speaker? 

! Who books the plane, train, automobile and hotel? 
! Is there a deposit? 
! Do they have a press kit that you can use? 

! Is there a flyer that you can easily adapt? 

! Be clear on expectations 
! Language/content: “Don’t say….” 
! What theme would you like addressed? 
! Q/A? 
! Meet and Greet? 

! Swag table?
Keith Jones, featured in the movie 
Including Samuel 



Logistics!

! Book the room 
! What if it is too big or small? 

! RSVP (Eventbrite is free!) 

! Book audio/visual 
! Will they need a computer, projector, lapel mic or 

hand held? 

! Will it be filmed (if so get release from 
performer but many may not sign)? 

! Who will introduce the event 
! What kind of statement are you making with who 

is introducing the event? Axis Dance Troupe



Marketing

! Make it “A Thing” 
! Make Disability cool 

! Make your event accessible and advertise it 
will be! 
! If you build it they will come 

! Invite big shots 
! People want to be seen participating 

! Collaborate across departments or community 
agencies 
! More buy-in the better! 

! Use your relationships to enrich the event Yo! Disabled and Proud tabling at 
an event



Marketing

! Have an awesome flyer 
! Collaborate with your marketing department 

! Using press releases to promote 
! A good press release can have national appeal 

! Use invitation websites to track attendees 
! Use local opportunities to promote  

! Radio, TV, morning shows, etc… 

! Use social media 
! Facebook invite 

! Update the invite by social media photos 
! Create a video for the event 

! Encourage other departments to post

http://sanfrancisco.cbslocal.com/2015/03/06/say-say-what-americas-only-female-stuttering-comedian-brings-one-woman-show-to-the-bay-area/


Ask the speaker for their press kit

Press release

Head shots

Ready made flyers

Promotional videos


